A PIT

Communication & learning

SAFEAE Couges g )
fr = B Bs I8 Tk
E-mail: samchen(@tmu.edu.tw
PN A 5211



mailto:samchen@tmu.edu.tw

Y P

SR AR P it B R s R i
i HITNE &



Eh K P

\ (life style)

¥



| R/ B (Mass) B4
m X EF L Ed )Y KT
B A AT AT R 0
m X2 ELEDG AR R T R 0

. %‘?i’?{’s (T3 Ry A DARIEE P

P RER D



Types of communication
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Levels of communication
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m Social learning theory

m BLEE Y (observational learning)
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m 1P ¥4 £ M (relative advantage)
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